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Dear Pop Warner Spirit Head Coach,
Congratulations on continuing to your Regional Cheer & Dance Championships!

The enclosed information needs to be reviewed, filled out and sent back to the National Office
before your squad continues onto your Regional Championships. No squad will be permitted to
compete unless this information is received at the address on this letterhead no later than
Thursday, November 12, 2009.

This information package contains the following: (If you do not have all the pages, please call
me at 215-752-2691 (ext. 22) as soon as possible.)

o Articles of Compliance — (download separately), Head Coach must sign and return with
2009 Spirit Roster from League One Roster Software

Personal Responsibility Memo

Sportsmanship Memo

WALT DISNEY World® Resort Information (download separately, 3 files)

Study Hall Information for Coaches

Memo to Schools for Participants

Compliance with Mandatory Background Checks

Fundraising Initiatives for Administrators and Coaches

Licensing and Proprietary Information Reminder for Administrators and Coaches

Review the enclosed information with your squad, parents and coaches. Please return the
following by US Mail or overnight delivery, No faxes or e-mails will be accepted:

e The signed Articles of Compliance (download separately), along with your
2009 Spirit Roster from League One Roster Software.

Remember these items must be received in our office before your squad competes at your
Regional Championships. If you have any questions regarding the enclosed information, please
feel free to contact me at the Pop Warner Office at (215) 752-2691 (ext. 22).

Congratulations and good luck at your competition!
Sincerely,

% S,D\C\’Z

Beth S. Dietz
National Events Manager


http://www.popwarner.com/

THE JOSTENS CENTER

Practice Area
Sunday, December 6™ to Friday, December 11"

STEP ONE ’

Secure your STEP TWO

Arrive at least 15 Mins.
Early to Stretch &
Report to PW Volunteer
for 30 Minute Mat Time!

Practice Space

at Registration by
Calling the Hotline

for %2 Hr. Mat Time!

STEP THREE
stay awhile, enjoy Lunch
& A Football Game &

Come Back Again to Use
the Indoor Hardwood
Floor to Mark Your
Routines!

Please remember to bring your credentials to enter the facility. Thirty minute mat practice times are limited
each day to the listed divisions below:

Sunday, December 6"
Monday, December 7™
Tuesday, December 8"
Wednesday, December 9"
Thursday, December 10"
Friday, December 11"

8:00 a.m. to 5:00 p.m.
7:00 a.m. to 5:00 p.m.
7:00 a.m. to 5:00 p.m.
7:00 a.m. to 4:00 p.m.
8:00 a.m. to 5:00 p.m.
7:00 a.m. to 2:00 p.m.

Junior Peewee Cheer
Peewee Cheer
Junior Midget Cheer
Dance

Midget Cheer

Practice is restricted to this area only and is not permitted in the Walt Disney World Resort® Area.

Book Check is mandatory and restricted to the hours of 8:00 a.m. to 12:00 p.m. Sunday through
Thursday, on the same day as your designated Practice Time, one day prior to competition. Sign up

when you call for practice time.

In addition to Mat Time, The Jostens® Center also has indoor, hardwood floor, space for squads in any
division, to come in during the times listed above to run through a routine. Squads are not permitted to

stunt or tumble on the Hardwood Floor Area.

If a matted floor becomes available due to scheduling or

squad cancellation, a Pop Warner Volunteer will permit squads that are practicing on the Hardwood Floor

to fill the time on the mats on a first come first serve sign-up sheet.

SIGN-UPS REQUIRED FOR MAT TIME!
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TOUR

Monday, December 7" 7:00 a.m.
Wednesday, December 9" 7:00 a.m.

Thursday, December 10" 2:00 p.m.

DI SNEYOS WI DE WORLOMRKHA@BEORTS
(Champion® Stadium, Entrance (Inside Of the Entrance Turnstiles)

ATTENDANCE IS NOT MANDATORY!



2009 Championship Spirit Forms:

Cheerleading:

V Pop Warner Cheer Official Scoresheet
Point Deduction Sheet (Cheerleading)
Legality Deduction Sheet (Cheer & Dance)

< <

Dance:
Pop Warner Dance Official Scoresheet

Point Deduction Sheet (Dance)
Legality Deduction Sheet (Cheer & Dance)

< < < <

Prop Approval Form (Dance)

The listed forms can all be downloaded separately at
www.popwarner.com/forms
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STATEMENT OF ACCEPTANCE

I have reviewed the attached 2009 Articles of Compliance, Of fici al Pop Warner Rul ebook,
Responsibility and Sportsmanship Memos and the rules of behavior at the Walt Disney World® Resortand Di sney 6 s Wi
Sports® Complex with my entire coaching staff, squad, parents and guests. We accept the Articles of Understanding as a fair and
integral part of the rules of the Pop Warner Cheer and Dance Championships and agree to adhere to the policies and procedures
contained herein. We also agree to be financially responsible for any damage caused by any member of our coaching staff, squad,
parents and guests, to any property of the Walt Disney World® Resort or the property of any other guest of the Walt Disney World®
Resort.

Squad Name:

Region Name: (Please circle one) Eastern Mid-America Mid-South New England
Pacific Northwest Southeast Southwest Wescon

League Name:

Association Name:

Please circle the following:

Program: Cheer Small Cheer Large Dance

Division: Jr. Peewee Peewee Jr. Midget Midget

Category: Novice Intermediate Advanced

Total Number of Performing Spirit Leaders:

Total Number of Rostered Coaches:

Total Number of Spirit Staff Members:

Head (Rostered)Coaché6és Signatur e:

Print Head Coach Name:

Head Coachés Mailing Address:

Head Coachés Daytime Phone Number:

Head Coachdés Cell Phone Nu mbnaberateventiléchtiDrAnTc@3dolemerdggrmyn)t a ¢ t

He ad Co anailbAddsessE

If your squad does not carry the Pop Warner Insurance please be sure to bring insurance verification and claim forms. The above information must
correspond with your roster on file at national headquarters as of October 1, 2009.

\

THIS FORM MUST BE SIGNED BY THE HEAD COACH AND RECEIVED IN THE NATIONAL OFFICE ALONG WITH A COPY OF YOUR
2009 SPIRIT ROSTER BY THURSDAY, NOVEMBER 12, 2009. THANK YOU.

PLEASE DO NOT FAX OR EMAIL ANY INFORMATION-FAXES & EMAILS WILL NOT BE ACCEPTED.

Pop Warner National Cheer & Dance Championships, 586 Middletown Blvd., Suite C100, Langhorne, PA 19047

Coacl

de

Wo |
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IMPORTANT - PLEASE READ CAREFULLY

TO: All Pop Warner Association, League & Regional Officers
FROM: Jon C. Butler, Executive Director

RE: Sportsmanship

DATE: September, 2009

One of the deep concerns of everyone in sports is the decline in sportsmanship at all levels.
Especially at the very impressionable Pop Warner age level, we believe that everyone involved
should read and remember the following sportsmanship credo:

Your number one priority is the physical and emotional welfare of your young athletes.

Develop the respect of your rival coaches and administrators, and remember to deal with them as
you would like to be dealt with.

Squash rumors early, before they gain momentum.
Support the officials.
Educate your participants about the “spirit” as well as the “letter” of the rules.

Refuse to teach, or allow others to teach, techniques or philosophies that violate the spirit or letter
of the rules.

Clearly tell your athletes and their parents that there are consequences for unacceptable behavior,
and that they will be held accountable.

Make sure that your fellow coaches, participants and parents respect the officials, and accept their
decisions without argument.

Do not make, or allow others to make, insulting comments.
Be a “good winner”, polite and considerate in victory, and calm and controlled in defeat.
Respect your opponents. Without them, you wouldn’t have a competition.

Remember that 20 years from now, your young athletes will care much more about the fabulous
experience than whether they won or lost.

Since sportsmanship is such an important part of overall behavior at Pop Warner events,
we will hold accountable Head Coaches and their Associations for instances of obvious poor

sportsmanship in accordance with the Pop

Page 5 of the 2009 Pop Warner Official Rule Book.

War ner
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IMPORTANT - PLEASE READ CAREFULLY

TO: All Pop Warner Association, League & Regional Officers
FROM: Jon C. Butler, Executive Director

RE: Personal Responsibility at PWLS Events/Activities
DATE: September, 2009

As Pop Warner’s events grow, each of us has a duty to make sure that ALL of the people at
those events represent Pop Warner appropriately.

We’ve had serious behavior problems at past Pop Warner Super Bowls at WALT DISNEY
WORLD®. This note gives you and your participants, young & old, players & coaches,
parents & fans fair warning that such problems have not been tolerated in the past, and
certainly will not be tolerated this year.

Every Pop Warner Association is accountable for its players, cheerleaders, coaches,
administrators, parents and others from your area at all Regional and National events. Any
incidents of unacceptable behavior from any person(s) affiliated in any way with your
Association will mean:

e A possible immediate ejection from the Pop Warner Super Bowl events and
WALT DISNEY WORLD® property. THE ENTIRE TEAM/SQUAD ROOM
BLOCK, WHICH INCLUDES EVERYONE BOOKED WITH THE TEAM,
MAY BE EVICTED, AND MAY FORFEIT HOTEL AND OTHER DEPOSITS.
Revised air reservations/ ticket payments will be your problem, not ours nor
Disney’s.

e Possible lifetime ban from Walt Disney World® Resort.

e AN AUTOMATIC PROHIBITION FROM ALL REGIONAL AND NATIONAL
EVENTS FOR ALL TEAMS/SQUADS FROM THAT ASSOCIATION FOR
ONE FULL SEASON.

e Possible suspension and/or probation from coaching or administering in Pop
Warner.

Each Association is responsible for those who represent it. So is each League. So is each
Region. If repeated problems occur within a particular Association, League or Region,
additional measures will be taken.
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MEMORANDUM
TO: All Administrators & Coaches
CC: Regional Management Team
FROM: The Pop Warner National Office

SUBJECT: Mandatory Requirements for Participation in Super Bowl &
National Cheer & Dance Championships

DATE: September 2009

As a reminder, please be advised that in accordance with our child protection and
coaching education programs as stated in the 2009 Pop Warner Official Rules, no team or
squad will be permitted to participate in regional and/or national post-season play unless
all of the following requirements have been met:

1. Each volunteer required to have a background check has been screened and
can prove he/she successfully passed the screening.

2. Each association has filed a completed affidavit of compliance with
background checks with its league

3. Each league has filed a completed affidavit of compliance with background
checks with the national office by October 1, 2009.

4. Each head cheerleading coach has attended a mandatory Pop Warner

Coaching Education course and can provide evidence of passing such course
within the stated timeframe permitted.

5. Each head football coach has taken the mandatory Pop Warner-USA Football
Coaching Education course and can provide evidence of passing such course
successfully.

If ANY of the above requirements have not been fulfilled, your team/squad may not
partake in regional and/or national competition.

Please call the National Office with any questions. Thank you.
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September 2009

Dear Coaches:

Congratulations on a successful season and for making it to the 2009 Pop Warner Super Bowl
and National Cheer & Dance ChampionshipsatDi s ney 6s Wi de®CGhmplex.d of Spor

While we share the excitement with you and your teams, we also understand that what makes us
unique as a youth sports organization is our commitment to education.

With this in mind (and also keeping in mind that some Championship participants are out of
school almost a week) we want to remind you that as coaches, you are responsible for the
scholastic fitness of your players, cheerleaders and/or dancers, and therefore must ensure that at
least one hour a day is spent doing schoolwork.

We will have classrooms available at the Milk House as well as several rooms provided at
Di sney6s Wi de® Goplek popedyfthro®yipoat the week that will serve as Study
Hall Rooms. You must sign up for access to these Study Hall Rooms at the Registration Center
when you register your team and/or squad. These rooms will have computer workstations that
may be used, as well as internet access for the students to use. Email access is strictly to be used
for school-related activities only!

It is Pop Warner’s intention to maintain and establish positive, working relationships with the
school systems around the United States. By doing this, we need to ensure that the 8,000+
children taking part in the Pop Warner Super Bowl and National Cheer & Dance Championships
are fulfilling their academic responsibilities while participating in Super Bowl and/or National
Championship Events.

Best of luck to you and your teams as you represent your local associations and communities at
our annual event.

Sincerely,

Josh Pruce

Director of Scholastics & Media Relations
Pop Warner Little Scholars, Inc.
WWW.popwarner.com
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Dear Principal, Teacher, and/or Staff Member:

We are pleased to announce that a child or group of children from your school has earned the right to
represent his/her local Pop Warner association at the 2009 Pop Warner Super Bowl and National
Cheer & Dance ChampionshipsatDi sney 6s Wi de®CGhoplex.d of Sports

Pop Warner Little Scholars is the only youth sports organization in the United States that requires its
participants to maintain certain academic standards in order to be eligible for participation. While we
understand that not all student-athletes meet our scholastic requirements, we ask that schools sign a
Scholastic Eligibility Form at the beginning of the season to determine whether participation in the
Pop Warner program is a benefit to the child in question.

We are striving to work in accordance with the school systems around the country and prepare
children for the guidelines and criteria that lie ahead of them pertaining to the National Federation of
High Schools and the National Collegiate Athletic Association.

We will have classrooms availableatDi s ney ds Wi de® Goplex throughdut th&veeekr t s
that will serve as Study Hall Rooms. Coaches will sign up for access to these Study Hall Rooms at

the Registration Center when they register their team(s) and/or squad(s). These rooms will have
computer workstations that may be used, as well as internet access for the students to use. Email
access is strictly to be used for school-related activities only! The Pop Warner Little Scholars staff

and volunteers will continue to emphasize the importance of education by making sure the participants

that come to our national championships have study sessions in a classroom setting available to them

every day during their stay in Orlando.

If you feel that it is not in the best interest of the child to make the trip to our national championships
at WALT DISNEY WORLD® RESORT, please contact the child’s parents to further discuss the
matter. We do not want to jeopardize the academic status of any of our participants.

Thank you for your assistance in making this outstanding educational, social and athletic experience a
lifetime memory for our scholar athletes.

Sincerely,

Josh Pruce
Director of Scholastics & Media Relations
Pop Warner Little Scholars, Inc.
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MEMORANDUM

TO: All Pop Warner Administrators

FROM: Trevor Scholl, National Recruiting & Marketing Coordinator

RE: Status of NFL Grant Programs/Fundraising

DATE: October 2009

Many of you have called us at the National Office to inquire about the status of the NFL
grant programs for the 2009 season. We contacted the NFL regarding these programs and
the NFL Youth Football Fund has advised us that the Board has not released any
funding to date.

What this may mean for all of us:

Possibly no NFL Local Agency Grants for 2009

Possibly no NFL Travel Grants for teams qualifying for the Pop Warner Super
Bowl

As soon as we hear any updated news from the NFL Youth Football Fund regarding these
programs, we will pass it along to the field immediately.

Pop Warner National Fundraisers

Since grant funding is never guaranteed, Pop Warner National would like to emphasize
the importance of year-round fundraising to all of our volunteers. As the season
approaches, we would like to highlight our national fundraisers, which have helped Pop
Warner groups across the country raise money for their programs.

BRAX

_Spirit Cups

Brax allows your organization to purchase officially licensed NFL, MLB and select
NCAA team spirit cups to sell as a fundraiser. A set of four cups of your favorite sports
team sells for $12, with your organization keeping $4 from every sale!

Brax Spirit Cups

To learn more about fundraising with Brax Spirit Cups, please visit www.spiritcups.com,
or call 888-825-9339.
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The ESPN Coaches Fundraising Program allows Pop Warner groups to keep 75% of
every two-year subscription (52 issues) of ESPN The Magazine sold through the
fundraiser!

ESPN Coaches Fundraising Program

To learn more about fundraising with ESPN Coaches Fundraising Program, please visit
http://proxy.espn.go.com/coaches/index or call 888-530-ESPN.

Deectatle

Delectable Girl is the first company to offer prestige quality skin care and cosmetic
products specifically for fundraising. Reach your fundraising goals faster by selling
products women and girls love - like quality lip glosses, body butters and sugar scrubs!
Profit from both in-person and internet fundraising. Earn ongoing residual fundraising
income from repeat online customers.

Delectable Girl Fundraising

To learn more about fundraising with Delectable Girl Fundraising, please visit
www.delectablegirl.com or call (866) 363-9355.

\VORELESY

------------

Model l 6s Team Weeks Pro,

Sporting Goods retailer Modell 6s is offering
money for their programs through their Team Weeks Program. Leagues can apply for and

receive custom coupons for 10% di scount of f al | mer chfandi se p
your organization spends $1,500 or more during your shopping period, your group

receives a donati on c he c5t offyourgpunchabdoddriagd | 6 s i n t
that shopping period!

To |l earn more about fundr ai siam,gleasanisit h t he Mod

http://www.modells.com/corp/index.jsp?page=teamweek&clickid=body_teamweek txt
or stop by your nearest Modell 6s Sporting Go
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Additionally, many of our officially licensed vendors can offer items for you to sell and
earn a profit. Please visit
http://www.popwarner.com/admin/licensees.asp?lable=licensees and click on the
following link to obtain information on our current licensees

LRG!

http://software.trademarxonline.com/Forms/LicensedManufacturerList.aspx
At this site, please type in Pop Warner and click on Search. Then, click on Pop Warner
Little Scholars, to see the current list.

Licensing Resource Group Website:

These, by no means, are the only sources of fundraising available to Pop Warner groups.
We encourage all of our Pop Warner leagues and associations to seek safe, fun and
profitable fundraisers in addition to the ones offered on the National level.

FUNDRAISING
Tips for Successful Fundraising

Selling products as a fundraiser is a valuable source of revenue. Product sales can be
very profitable if the necessary ingredients are present:

A Adequate number of homes and businesses.

A Desired product.

Product priced for high perceived value.

Adequate number of participants and volunteers to organize, transport, and
sell the product

Advance planning to allow sufficient time for a successful campaign.
Ability to re-order products as needed.

> > >

> >

Consider selling products your own families make, such as baked goods. Try to obtain
permission to sell in a mall or shopping center or to collect money for your organization
at that locale, or you can take door-to-door orders for delivery of items you are selling.
Service-oriented fundraisers such as car washes and fundraising events like golf
tournaments can be extremely lucrative fundraisers and a lot of fun.

Avoiding Fundraising Pitfalls

Some issues to guard against are: food, candy or confection delivered stale, and anything
which is not climate-proof at time of delivery. Chocolates delivered in summer months


http://www.popwarner.com/admin/licensees.asp?lable=licensees
http://software.trademarxonline.com/Forms/LicensedManufacturerList.aspx
http://www.lrgusa.com/

must arrive in refrigerated packing and require refrigeration while awaiting sale. Order
sensible quantities and refill only as necessary.

Many outside companies use charts to encourage large orders. Typically, a chart reads:

Al f you need-anduht®Dchsgs; ifyaqu deedr$2500, order Y-amount of

cases; and if you need $5000, order Z-a mo u nt of caseso. Be real.i
ordered. Reputable companies may take back unsold merchandise, but storing, mailing

and otherwise handling it may prove cumbersome. Avoid suppliers who do not give a

written Atake backo provision in thmet I iterat
be returned. Freight charges eat up profits. Determine who pays freight both inbound

and outbound (on returns) before committing. Ask questions. The written clauses are

binding, no matter what the sales representative says. Attempt to develop a good

working relationship with the supplier. Order realistic quantities and pay invoices in a
timely manner, to maintain the relationship.

Sales require volunteer participation in large numbers. Sales between November and the
beginning of the following August are difficult without year-round group activities.
Often the majority of sales are to parents, immediate neighbors and relatives, so
quantities ordered should be carefully considered. Research the products available, be
realistic about the size of the territory to be covered, and count carefully the number of
participants you will have.

SPONSORSHIPS
Introduction

Sponsorship is an excellent method of securing partial or total funding for your

organization. Sponsorship typically involves an entity providing cash, goods or services

in exchange for exclusivity, an affiliation with your organization, some publicity or other

consideration. For example, many businesses may donate significant funds in exchange

for goodwill, such as placing that busi ness® name on signs or jer
named for sponsors, and the sponsorés name n

There are two types of sponsorships, cash and value-in-kind, and many sponsorships
contain elements of both. While cash sponsorships involve an entity paying a fee to your
organization, value-in-kind sponsorships are budget relieving donations that relieve the
organization of having to purchase something they need. Value-in-kind sponsorships can
be service-related or product-related. Examples of value-in-kind sponsorships include a
local printing shop offering free printing in exchange for signage at your games or a food
supplier providing exclusive items for the snack shop. Many businesses would rather
trade than give cash, so keep the door open to the thought of in-kind sponsorships.



National Sponsorship Program

On a national level, Pop Warner has various national sponsors and partners which are the
preferred providers for certain goods/services. Thus, local organizations may not enter
into agreements with other providers of these goods/services that would interfere with the
national relationships. National Sponsors are committed to offering you quality
products/services at affordable prices and may be able to assist you in running your
programs, fundraising, and providing fun products and contests for the participants.
Please refer to www.popwarner.com or contact the National Office for information on
current National Sponsors. The National Office is also available to assist you in drafting
and submitting sponsorship proposals.

Event Sponsorships

Events such as jamborees, competitions, scholastic banquets, bowl games, golf
tournaments, barbecues, picnics, etc. are a fun and valuable source of revenue and help

foster community support for your organization. Ticket sales, merchandise sales,
50/ 506s, raffles and silent auctions
quite profitable.

Event sponsorship packages may include a tiered structure with different levels like

hel

AGol d, Silver, and Bronzeo. Typically,

(i.e. $500 to put your sign up at the event), an upgraded silver level is offered for
additional money (i.e. $1000 for signage, insertion on the event flyers, advertisements
and giveaways) and a Gold Level would be the most expensive ($1500 to include all
previous level offerings and a hospitality area, and Title Sponsorship Branding: the
Marriott-Santa Clara Pop Warner Golf Tournament).

Note: One caution about wusing the word

designate advertising revenue from sponsorships as unrelated business income. This
means that you may be required to pay taxes on advertising revenues even though your
association falls under the National Pop Warner 501(c) (3) umbrella for tax exemption.

Be wary of the word fAadvertisingo and

Apromoti onal p atgt@ivissuehen deal ing wi
We hope this fundraising and sponsorship guide assists you with securing financial
support for your Pop Warner organization. Please contact us at the National Office if you

have any questions.

Have a safe and fun 2009 Pop Warner Season!
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